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CHAPTER ONE 

The Cloud Revolution 

It cannot be denied – the Cloud has been at the fore-
front of the ongoing technological revolution from 
the very beginning. There’s hardly any article these 
days that focuses on using modern IT solutions for 
improving business efficiency, where no mention is 
made about it. Making our long-anticipated dreams 
of instant access and high system availability a  re-
ality, the Cloud has quickly found its way into our 
dictionary. 

Thus, it is no longer about what cloud computing 
is – we all know that by now. It is about how it affects 
today’s business environment and how it can be 
used to induce future development and investment 
in the enterprise zone.

Forbes predicts that 83% of enterprise 
IT infrastructure and software will be 
cloud-driven by the end of 2020. 

What is more, some of the most prominent research 
and advisory companies, such as IDC and Gartner, 
point out that the cloud computing market will 
continue to rise rapidly, estimating its value to sur-
pass $696 billion by 2025. Considering that its cur-
rent rate is around $200 billion, we’re talking annual 
growth of more than 21% per year. This should 
come as no surprise as there are numerous reasons 
why the Cloud is gaining momentum. 

From its near-zero-downtime performance to its 
attractive payment models, the Cloud is more than 
just a  response to the fact that today’s enterprises 
want more convenience. With repairs and mainte-
nance being handled by the technology provider, 
it allows companies to free up their resources and 
reduce operational costs. Putting two and two to-
gether, no wonder it gathers so much attention. 

As handy and innovative as it is, however, the Cloud 
is not a replacement for on-premises IT solutions. 
It is an option – one that may or may not be suitable, 
depending on the technical and business circum-
stances. Systems implemented on-site provide  
their own distinct advantages. Thus, companies 
must make a  forward-looking decision based on 
their requirements and expectations. 

Let’s take a  look at some key differences between 
the on-premises and cloud-based systems. 

https://www.fool.com/investing/2019/08/06/why-cloud-computing-could-be-a-major-investing-the.aspx
https://www.forbes.com/sites/louiscolumbus/2018/01/07/83-of-enterprise-workloads-will-be-in-the-cloud-by-2020/#74d2f1d66261
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CHAPTER TWO 

Business-wise, 
What’s The Difference?

Both on-premise and cloud-driven systems can 
serve as a solid IT foundation for your business en-
deavors and produce similar results. However, the 
way these outcomes are reached differs depending 
on the approach taken. 

Though the two may provide equally advanced 
data encryption, having a  solution implemented 
on-premises allows for keeping all of the sensitive 
information under your company’s roof, meaning 
more data visibility and control but less immediacy 
and power, whereas moving to the Cloud means 
that your data and business applications will be 
stored in a highly secure data center. 

  Cloud equals quick setup and instant 
access to the virtual environment 
for many users regardless of their 
location (as long as they have an 
internet connection). But the security 
of your systems, ensured by built-in, 
automated data backup and recovery 
services, is in the hands of the Cloud 
provider. As long as you trust your 
provider, there is no reason for concern. 

  Running an on-prem system, on the 
other hand, is about having a well- 
configured and secured server room 
and keeping it in top condition at all 
times. Consequently, you must either 
employ an IT specialist to do it or use 
an external company in this regard. In 
other words, on-premises operations 
involve more work and regular 
investments. 

This also explains why on-site solutions are custom 
and purpose-built. Developed to match every busi-
ness need of a  particular enterprise, an on-prem 
system is like an extension to the company itself, 
supporting all of its primary operations. A  cloud-
based, multi-tenant platform provides each user 
with more or less the same UX design, content, 
and features. Therefore, having equal chances for 
success, cloud users must learn to make use of what 
the platform has to offer. Cloud functionality can 
be enhanced, however, by running system up-
dates, which are nearly instantaneous (compared  
to those performed on-site that are more complex, 
thus time-consuming) or paid extensions.

But all things considered, if your infrastructure is 
compatible with the solution you are interested 
in, implementing it on the inside might be a bet-
ter option than the Cloud. It means, though, that 
you will have to cover the costs of the solution (full 
license) as well as the costs of its implementation 
and expansion of your existing IT infrastructure 
(e.g., additional RAM or a new power supply unit). In 
the long run, it can be a more profitable investment.

Otherwise, if you do not own an IT department or 
you don’t have the help of external companies in 
this area, then the Cloud should be your technology 
of choice. Once you agree to the payment model 
(usually a monthly or yearly subscription), you will be 
able to start using the solution immediately,with-
out worrying about any technical issues. 
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CHAPTER THREE 

What About Driving 
Customer Loyalty ? 

Traditional loyalty management (LM) systems have 
been around for a very long time. Used to improve 
customer engagement, they have become a  cru-
cial part of modern marketing. One could say that 
cloud-driven LM systems are like the “new kid on the 
block.” Even though using one or the other is more 
about how your data is stored, meaning both types 
of LM systems may provide a similar range of func-
tionalities, there might be slight differences when 
it comes to the business side of things.

What is the application of an on-premise system in 
customer loyalty? It is to be implemented, for ex-
ample, when the client has some strictly defined 
requirements for the technology and business 
process they want to use. Interested in a  licensed 
product, the client has the freedom to determine 
various aspects of how the process of building and 
running loyalty programs looks like. On-prem is 
also preferable when the loyalty project involves 
complex integration with external systems. In 
the end, such a  system is a highly advanced mar-
keting tool that can help you realize your vision of 
how customer loyalty should be handled at your 
company. 

That does not mean, however, that you cannot do 
that using a  cloud-based customer engagement 
solution. It only depends on whether a  cloud-
based loyalty system has all the features you need. 
Bear in mind that business processes are configured 
based on the tools a  cloud-based loyalty solution 
provides, not developed from scratch. As a  result, 
such a platform offers specific (standard) function-
al range to all users, which can be enhanced only 
by cyclical upgrades or paid extensions. 

 
Usually delivered based on Open Source software for 
the application server and database, cloud-based 
loyalty solutions lack strictly defined technologi-
cal requirements. Therefore, they allow companies 
to bypass the time and cost-intensive implementa-
tion process, guaranteeing the shortest time-to-
market. Being cloud solutions, such platforms will 
enable you to conduct a  low-cost POC program 
concept as well. If you are not happy with the results 
your getting when using a  particular cloud-driven 
loyalty platform, you can easily choose a  solution 
delivered by a  different technology provider – 
which is much more difficult when you’re running 
an on-premises system. 

There are many reasons why marketers should be 
in favor of using loyalty cloud systems. Considering 
how flexible, reliable, and user-friendly they are, 
they stand out as excellent marketing tools. But 
again, it depends on the company itself and its 
business perspective, whether moving to the Cloud 
is a better option. Therefore, do not act on the spur 
of the moment and make your choice count. Your 
clients’ engagement depends on it. 
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QUIZ 

Which of the Two is  
Better for Your Company? 

Are you interested in modernizing your IT infrastructure? Take our short quiz and find out whether your com-
pany needs a new on-prem system or cloud-driven one. 

Pick one of the two available options

A paid license allowing 
you to modify the systems 

to our needs

Freedom in terms of 
applied technologies 

(including open-source)

A custom loyalty 
management 

system requiring 
a time-consuming 
implementation 

A specific loyalty program 
designed per your  

requirements

Enhancing an existing 
loyalty program with  

more advanced 
functionalities

A subscription (pay-as-
you-go) model with no 

unnecessary obligations

Using specific 
technologies (including 

paid databases)

Instant access to  
a standard platform 
designed in line with 

the latest market  
trends

A fast Proof of Concept 
(POC) defining future 

loyalty programs

Designing a loyalty 
program from scratch 
– with minimal effort 

and at a low cost

OR 

1#

2#

3#

4#

5#
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MORE BLUE ANSWERS – Your company would 
benefit from a CRM system implemented on site.  
Visit our official website: www.comarch.com  
– and learn all about the Comarch Loyalty 
Management system and find out how we can 
begin working on a custom loyalty project for 
you, starting today.

MORE GREEN ANSWERS – The Cloud is a great 
place to start! Do not worry – we’ve got you 
covered. Visit our website to learn more about 
Comarch Loyalty Cloud – a  modular platform 
that allows you to build, run, and manage im-
mersive loyalty programs with minimal effort – 
and sign up for a FREE DEMO. 

MIXED ANSWERS – Still not sure which way to go? 
Please visit our website and set up a meeting with 
one of our loyalty specialists – we’ll help you find  
a solution that hits the spot.

http://www.comarch.com
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COMARCH LOYALTY CLOUD
Build, run, and manage immersive loyalty programs – with minimal 
effort & at a low cost

Comarch Loyalty Cloud (CLC) is a  robust, modular 
platform that allows you to  incorporate advanced 
promotion strategies and rewarding schemes  in 
a  simple and effective way. Providing a  wide 
range of features designed to help you  build and 
realize personalized loyalty programs, it stands 
out as a highly practical and cost-effective tool for 
marketers – available in a pay-as-you-go model.

You can fully enjoy all the features of the CLC 
platform just a few days after you sign the contract. 
That’s because our product enables you to bypass 
the time-consuming project implementation 
process and, as a  result, drive better business 
outcomes in no time.

If you expect innovation and guidance, rather than 
customization, Comarch Loyalty Cloud is precisely 
what you are looking for – and so much more.

https://www.comarch.com/trade-and-services/loyalty-marketing/loyalty-cloud/?utm_source=wpcloud
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info@comarch.com           www.comarch.com

Comarch is a global provider of technologically advanced software designed to help enterprises improve their business efficiency, reduce 

operational costs, and build strong relationships with all of their partners and clients. Comarch has made its name by working with some of the 

most renowned brands and organizations in the world, including various airline holding companies, telecoms, financial institutions, retailers, 

and many others. Comarch’s clients include JetBlue Airways, Heathrow Airport, BP, Carrefour, Heineken, Goodyear, Pepsi, and Vodafone.

ABOUT COMARCH


