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MHBECTULUU B UCCIJIEOOBAHUA N PASPABOTKU
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CEKTOP YCNYI — NOPT®OJINO PELLUEHUN

COMARCH CRME&MARKETING

Comarch Loyalty Management
Comarch Campaign Management
Comarch Customer Engagement

Comarch Enterprise Engagement
Platform

Comarch Social Mining
Comarch Business Intelligence
Loyalty Consulting

Program Management Services
Creative Services

Customer Analytics

COMARCH POINTSHUB

Location Based Services:

Smart City
Smart Retail
Smart Shopping
Smart Mobility

Smart Enterntainment
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Thanks Again:
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v Smart Travel

COMARCH EDI
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Invoicing
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v Comarch EDI
Logistics

v' Comarch EDI
Financing

v' Comarch EDI

Integration Services
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Comarch SFA Mobile
Sales Force
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Sales Support
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Distribution
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Promotion
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Commerce
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Comarch ECM
Accounts Payable

Comarch ECM
Procure to Pay

Comarch ECM
Contract Lifecycle
Management

Comarch ECM
Customer Care

Comarch ECM
Manufacturing
Management and
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Center
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Networks

Comarch Network
Operations Center
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Customer Relationship Management — YnpasrnieHne OTHOLLUEHUAMMW C KITMeHTaMu



KITMEHTbI CRM & MARKETING
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Telecommunications Financial Services FMCG & Beverages Retail Oils & Gas

bp
L) ING S "HEINEKEN METRO Heathrow
vodafone S R
, @xlsber | .
Jelefonica g BNP PARIBAS Group I XSRETAILGROUP jetBlue ExonMobil
ouv
— Carrefour ({9
.- Allianz (@) oMV
s Oy ;
= L 3
uz%% #Auchan ETIHAD (b
TR delta lloyd STATOIL
PV ’
Red Bu" ’) JERONIMO MARTINS JAJ > Co

i g P 5%
o e &) pepsi £, RO oo

COMARCH



NMIAT®OPMA COMARCH CRM&MARKETING

Point : Call Social : ; . : .
of Sale E-mail SMS WWW  ~chier Media Mobile Direct mail Gamification E-commerce NFC

COMARCH CRM&MARKETING PLATFORM
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COMARCH ECM - NOPT®OIJINO KITMEHTOB
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COMARCH ECM - KITMEHTbI MO OTPACHAM
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COMARCH ECM - OCHOBHbIE LUENA UCMOJIb3OBAHUA PELLEHUA

CospaHune LUEHTPaANMM3NPOBAHHOIO apxXxmBa JOKYMEHTOB
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CHuxeHune nagepxek (bymara, kagpbl, pydyHasa pabota, ERP — 1.e. SAP nuueHsun)

CHmKeHne ponm DymMaxXHOW OOKYMEHTauum

YnyyuieHne GU3Hec-NpoLIecCoB NyTeM cOo3AaHus U ynpasneHns aBToMaTu3npoBaHHbIMY
paboymmMm npoueccamu
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PELLEHUE N APXUTEKTYPA

Cucrtema npegHasHa4vyeHa Ans npovsBoauTterien, NX TOProBbIX
npepcraBuTenen, AUCTPUbOLIOTOPOB U ODU3HEeCC-NapTHEpPOB.

[MnaTdopma nossonseT nonyyaTb
TOProBbIX NpeacTaBuTenen,

) AaHHble 0 Npofakax u 3anacax ot
MepyaHaan3epoB 1 B2B web-nHCTpyMeHTbI:
MEHEeKEPOB MO MpoaaXam: E,I/ICTpM6bI'OTOpOB B co4yeTaHunm C

ycryramu ynpaeneHusi JaHHbIMU:
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Mobile sales Online

Mo6unbHble NPUNOXEHNUs Ans

E-Commerce Trade promotion Call center Online
force Sales support management Distribution
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